
MEET YOUR
NEW TOP SELLER

The customer landscape 
is transforming, with the 
convergence of technology, 
the Internet and new consumer 
social behaviours shaping 
customer expectations in all 
industries. Merchants are looking 
at how they can merge online 
and offline channels to provide 
more intuitive interactions and 
optimize the overall consumer 
experience while achieving their 
business growth.

YUMI is a game-changing 
business facilitator that 
revolutionises merchant-
customer interactions, 
transforming the overall 
shopping experience. Its ultra-
modern, award-winning design 
features a single customer-
facing, full-touch display that 
can rotate 360 degrees. This 
fully customizable all-in-one 
business enabling  platform can 
be neatly tailored to your brand 
and crucially your customers’ 
expectations.



GET YOUR OWN PERSONALIZED, 
INTERACTIVE SHOPPING 
EXPERIENCES AND UNLOCK NEW 
REVENUE OPPORTUNITIES 
Our tailor-made platform serves your customers better by providing them with what 
they find useful, meaningful and desirable.

FASHION RETAIL NON-FOOD LUXURY HOSPITALITY

ACCESS A NEW WORLD THAT  
HAS AN INVALUABLE IMPACT ON 
YOUR CUSTOMERS’ SATISFACTION
Provide your customers with a consistent channel-neutral approach

YUMI embraces the online world and brings it to your store, achieving the highly sought-after seamless 
omnichannel experiences that exceed your customers’ expectations. It brings your customers a 

frictionless experience. For example, when a product is unavailable in-store, 
YUMI enables buyers to order it in-store from the web shop and pay for it 
directly, without interrupting the shopping journey.

Create exceptional customer experiences 

Let your customers shop and interact like never before! Provide them 
with new, digitally enabled, personal and efficient journeys and 
elevate the retail experience, all whilst boosting your business agility 
and innovation.

Gain unparalleled customer intimacy 

YUMI fosters intimacy with your customers by 
capturing data through personalised one-on-
one experiences or even connected 
experiences across channels. Merchants can 
better position themselves to meet their 
consumers’ expectations by providing 
increasingly tailored retail experiences and 

make a positive and lasting first impression.

Increase revenue opportunities

YUMI is your new top seller and opens up a new 
world of value creation before, during and after 
the checkout process through engagement, 
cross- and up-selling functionalities, donations, 
tax refunds.



YUMI COMBINES STYLE
AND FEATURES

YUMI’s style and features are the 
product of considerable reflection 
throughout the development 
process, resulting in the market’s 
first consumer-facing, large-sized 
interactive payment device with a 
full-touch display. 

Its revolutionary 360° rotation 
enriches the retail experience by 
boosting interactivity between 
customers and merchants, thus 
paving the way for possible new 
use cases such as “Flip to Pay*”. 
The 7” customer-facing 
touchscreen serves as a gateway 
for engaging in a dialogue with 
customers and for creating value-
added moments during the 
checkout process. A dedicated 
landing zone for NFC further 
accelerates the transition towards 
a cashless society.

SELL LIKE NEVER BEFORE
Energise your selling strengths with a game-changing business platform that creates a new world of 
opportunities:

Make YUMI a Personal Seller 
on your counter

Whether it is integrated with your 
cash register (ECR) or used as a 
standalone terminal, you can 
trust YUMI to provide a friendly 
customer service while 
promoting your brand.

Flip to Pay:

Fastened to a flip-over pole, 
YUMI is used as a standalone 
product that either faces the 
salesperson or the shopper. A 
simple FLIP turns YUMI so that it 
faces the shopper, who can then 
pay easily.

Pave the way for In-Store Seller
scenarios

Through a mobile network or 
WiFi, be free to bring YUMI to 
wherever the customer is, 
enhancing the overall pay-on-
the-go experience and creating 
your own new in-store 
experiences.

Mobile Seller:

In-store, assist your customers 
by bringing YUMI to them, 
enabling on-the-spot purchases. 
Your customers can even choose 
between home delivery and in-
store pickup.

Embrace a disruptive approach 
with an Autonomous Seller

Fixed to a pole or a wall, YUMI 
easily extends your store 
capabilities with as many self-
checkout spaces as you need, 
combining convenience with new 
shopping experiences thanks to 
the YUMI applications.

Scan & Pay:  

In-store, customers scan articles 
with their mobile while shopping 
and transfer their basket to 
YUMI.

YUMI won the Red Dot distinction 
 in the Red Dot Award: Product Design 2019

The jury stated: “Technically and aesthetically up-to-date, this payment 
terminal with a 360-degree design provides an extremely individual and 
comfortable user experience.” 
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Worldline [Euronext: WLN] is the European leader in 
the payment and transactional services industry. With 
innovation at the core of its DNA, Worldline’s core offerings 
include pan-European and domestic Commercial Acquiring 
for physical or online businesses, secured payment 
transaction processing for banks and financial institutions, 
as well as transactional services in e-Ticketing and for local 
and central public agencies. Thanks to a presence in 30+ 
countries, Worldline is the payment partner of choice for 
merchants, banks, public transport operators, government 
agencies and industrial companies, delivering cutting-edge 
digital services. Worldline’s activities are organized around 
three axes: Merchant Services, Financial Services including 
equensWorldline and Mobility & e-Transactional Services. 
Worldline employs circa 11,000 people worldwide, with 2018 
pro forma revenue of 2.2 billion euros.
worldline.com
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FOR FURTHER INFORMATION

infoWL@worldline.com

DRIVE YOUR CUSTOMERS’ PERCEPTIONS
• Empowerment

• Convenience

• Efficiency

• Personalised experiences

• Extreme branding


